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Introduction
During the past few years, there have been tremendous changes on business models around the world. We see many firms with small capital and labor to create substantial value added (Bayraktar et al., 2007) . These days, many high tech firms as well as knowledge-based firms have changed traditional economic definitions (Chen & Tsou, 2006; Hervani et al., 2005) . Chong et al. (2011) examined a framework, which determines the relationships between supply chain management (SCM) practices, operational performance and innovation performance of Malaysian manufacturing and service firms. The results indicated that SCM practices in both the upstream and downstream supply chain maintained a direct and significant effect on organizational and innovation performance of Malaysian firms. Innovation improvement caused by SCM also yields in better organizational performance. Their findings also disclosed that manufacturing and service firms in Malaysia did not have a substantial difference in their SCM practices. Koh et al. (2007) determined the underlying dimensions of SCM practices and empirically examined a framework detecting the relationships among SCM practices, operational performance and SCMrelated organizational performance with special emphasis on small and medium size enterprises (SMEs) in Turkey. Based on exploratory factor analysis (EFA), SCM practices were grouped in two factors including outsourcing and multi-suppliers (OMS), and strategic collaboration and lean practices (SCLP). Quayle (2003) performed similar investigation of SCM practice in UK industrial SMEs.
The proposed study
This paper presents a survey on relationship between supply chain management and innovation in some Iranian holding firm in auto industry named Iran Khodro. The study designs a questionnaire in Likert scale and Table demonstrates details of the survey. As we can observe from the results of Table 1 , there are 32 questions, where 12 questions are associated with supply chain management, 9 questions are related to innovation issues and 11 questions are associated with organizational performance. After performing some preliminary survey, we have decided to remove question 26 from the survey leaving us to have 31 questions. In addition, Cronbach alpha for three components of the survey; namely, SCM, innovation and organizational performance were 0.841, 0.838 and 0.715, respectively. These results confirm the overall questionnaire. There are three hypotheses associated with the proposed study of this paper as follows, 1. Supply chain management influences positively on organizational performance. 2. Supply chain management influences positively on innovation in holding company. 3. Innovation influences positively on organizational performance. The proposed study has applied Kolmogorov-Smirnov in order to understand whether the data are normally distributed or not and the results have confirmed that all data were normally distributed. Table 2 demonstrates the results of our investigation. 
The results
In this section, we present details of our findings on testing the three hypothesis of the survey. Fig. 1 demonstrates the summary of our findings.
Fig. 1. The results of standard coefficients for the implementation of structural equation modeling
In addition, Table 3 demonstrates the results of statistical observations associated with the implementation of structural equation modeling. The results of Table 3 confirm the overall model and allow us examine the hypotheses of this survey. Based on the results of Fig. 1 , there is a positive and meaningful relationship from SCM toward innovation (β = 0.97). In addition, there is a positive and meaningful relationship from innovation toward organizational performance (β = 0.6). Finally, SCM influences organizational performance through innovation. These results confirm three hypotheses of the survey.
We have also performed three regression techniques to examine three hypotheses of the survey. The first regression analysis investigates the relationship between organization performance and innovation and Table 4 shows details of the results. As we can observe from the results of Table 4 , there is a meaningful relationship between CRM and organizational performance. Similarly, Table 5 demonstrates the summary of our findings on testing the relationship between CRM and Innovation and Table 5 shows details of our findings. As we can observe from the results of Table 5 , there is a meaningful relationship between CRM and Innovation. Finally, Table 6 summarizes the results of our findings on testing the third hypothesis of the survey on relationship between Innovation and organizational performance. As we can observe from the results of Table 6 , there is a meaningful relationship between organizational performance and Innovation. Finally, Table 7 demonstrates the results of relationship between various components in terms of their effects and ranking. Based on the results of Table 7 , there is a strong relationship between CRM and Innovation, a moderate and positive relationship between Innovation and organizational performance and fair relationship between CRM and organizational performance.
Conclusion
In this paper, we have presented an empirical investigation to study the relationship between customer relationship management and having innovative ideas in one of Iranian automakers. The study has accomplished structural equation modeling as well as regression analysis to examine the hypotheses of the survey. Based on the results of this survey, we have concluded that there was a strong relationship between CRM and Innovation, a moderate and positive relationship between Innovation and organizational performance and fair relationship between CRM and organizational performance.
